PRAISE FOR A CIRCULAR ECONOMY HANDBOOK

‘A confident, comprehensive text allowing access to all the major strands
contributing to business opportunities in a circular economy. It is brimming
with facts, case studies and references for further study. A very timely publi-
cation indeed!’

Ken Webster, Head of Innovation, Ellen MacArthur Foundation

‘Sector by sector, Catherine systemically unpicks why we need to build a
circular economy and, crucially, complements this analysis to explain how
we can do this.

Mike Barry, Director of Sustainable Business, Marks and Spencer pic

“This book has got it all and is a must-read for anyone who wants to under-
stand and apply the circular economy today. The enablers, accelerators and
drivers are illustrated with practical examples and applications. For an
assessment of the challenges that lie ahead, read this book and learn from
one of the best.’

Dr Julieanna Powell-Turner, Sustainability Director, Frith Resource
Management, and Senior Lecturer in Sustainable Supply Chains, Cranfield
University, UK

‘Making maximum use of resources and extracting value multiple times
over is at the heart of the transition to a circular economy. This handbook is
perfectly timed to help businesses adapt and thrive by implementing circular
economy principles and practices.

Martin Baxter, Chief Policy Advisor, IEMA

‘A fascinating and insightful look at the circular economy, from laying out
the history, principles and underlying concepts through to practical guid-
ance for considering and implementing a more circular approach for any
business. Transitioning to circular business models should be at the top of
every organization’s agenda and this book will help to stimulate and guide
that change.

Nick Cliffe, Innovate UK



‘An extremely useful handbook on the Circular Economy, a great reference
base interweaved with a richness of case studies. It’s easily digestible and
bridges from theory to implementation seamlessly. I would recommend it as
a ‘go-to’ reference for anybody looking to learn about, or adopt, circular
economy models.

Steve Smith, Director, Supply Chain Transformation, Tata Steel Europe

‘Introduces the central concepts and ideas for sustainable ways of working
in a clear, pragmatic manner. The many practical examples make tangible
the supply chain models increasingly required to conserve scarce resources
whilst supporting economic growth. Here is a handbook for change that
could not be more timely.

Calum Lewis, Senior Director - Demand Planning/Management EMEA, The
LEGO Group

‘A clearly written and accessible introduction to the development and
implementation of circular thinking, with tangible and meaningful exam-
ples to help organizations and their partners making the journey towards
circularity.

Dr Matthew Hunt, Director, Environment and Sustainability Consulting,
Royal HaskoningDHV

‘Catherine Weetman’s ambition seems to me to be to set the agenda for busi-
nesses and their supply chains in our globalized economy, and her book, A
Circular Economy Handbook for Business and Supply Chains, does just
that. With elegance and flair, this book promises to open people’s eyes,
rewire their thinking and reset aspirations for what can be achieved by the
intelligent application of these ideas. Weetman is a provocative thinker and
has put together a book which will help businesses and those who lead them
to stay ahead of the process of organizational adaptation and introduce real
and much needed change.’

Gerard Chick, Director of Intelligence, Skanor Group Ltd

‘The need for sustainable supply chain management and in particular the
management of the closed loop economy (circular economy) is both topical
and important. Supply chain practitioners have the challenge to not only
learn and understand these new concepts but also utilize a number of
tools and techniques to effectively manage their chains. This book provides
a comprehensive treatment of topics influencing the circular economy
across a variety of sectors and provides valuable guidance for managing



supply chains. An abundance of case examples, tools and learning resources
within this book will be extremely beneficial to students, academics and
practitioners.’

Professor Samir Dani, Professor of Logistics and Supply Chain Management,
University of Huddersfield, UK

“This book fills a need by bringing together a wide range of insights and
examples about the growing importance of the circular economy and its
impact on traditional business models and the supply chain networks with
which we are currently familiar. The many practical cases are supported by
the very clear structure and the way that the wider context is integrated into
the discussion and analysis. The author has a wealth of experience and this
is evident throughout the text. This book is a major and timely contribution
to improving our understanding of the circular economy and its implica-
tions for supply chain and logistics management.’

Michael Browne, Professor of Logistics, School of Business, Economics and
Law, University of Gothenburg, Sweden

‘Circular economy is a fast-rising theme among academics and practi-
tioners. This book consists of wide-ranging references and in-depth knowl-
edge, which crystallizes the idea of the circular economy for implementation
and research needs.’

Professor Ming K Lim, Professor of Supply Chain and Operations Management,
Coventry University, UK

‘If you are looking for a comprehensive and practical guide to the supply
chain aspects of the circular economy, this book should comfortably meet
your needs. It is cleverly structured, highly informative and written in a very
engaging style by one of the foremost specialists in the subject.’

Professor Alan McKinnon, Professor of Logistics, Kiihne Logistics University,
Germany
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and writing advice. To Ken Webster and Craig Johnson of the Ellen
MacArthur Foundation for their book Sense and Sustainability, which pro-
vided an ‘aha’ moment about the circular economy in 2010, and to Gudrun
Freece for her sound advice and sparking the idea for the book’s focus. I'm
grateful also to those who helped with the case studies for the first edition:
Adam Fairweather of Re-worked, Smile Plastics and Innovations Director at
Greencup coffee; Dr Carmen Hijosa of Ananas Anam, Dr Greg Lavery,
Founder of Rype Office and Director at Lavery/Pennell; Cris Stephenson,
Managing Director at Environcom. I’'m grateful to Anna Tari and the
Circular Economy Club team for providing a free-to-all resource platform
and network of like-minded people.

I want to say ‘thank you’ to my brilliant, generous husband, Mark Jones.
Yet again, he has provided boundless encouragement and done far more
than his fair share of cooking, dog-walking, and cleaning, along with deliv-
ering numerous cups of tea (and pieces of chocolate) to my desk. He also
‘tuned in’ to the research challenge, flagging up articles and radio pro-
grammes. Without his support, this book would not exist.

Lastly, thank you for learning about the circular economy and helping
develop smarter ways for business to support society and our living planet.
I hope you find inspiration and stories in these pages to help you create bet-
ter businesses — and a better world.
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